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BRAND AUDIT TOOLKIT
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WELCOME TO THE BRAND AUDIT TOOLKIT!

Welcome!

You've taken an important step towards
strengthening your brand and setting
your business up for success. Whether
you're just starting out or looking to
refine an established brand, this toolkit
is designed to guide you through a
comprehensive brand audit, helping you
identify opportunities for growth and
improvement.

Why This Toolkit?

A strong brand is more than just a logo
or tagline—it's the essence of what
makes your business unique and
memorable. This toolkit will walk you
through key areas of your brand, from
identity and messaging to customer
experience and online presence,
ensuring that every aspect of your brand
aligns with your business goals and
resonates with your target audience.

How to Use This Toolkit

Each section of this toolkit includes
practical worksheets, checklists, and
action steps that are easy to follow and
apply. Take your time with each section,
reflect on your current branding efforts,
and don't hesitate to revisit areas as
your business evolves. This is your
opportunity to assess your brand and
make strategic adjustments that will
enhance your visibility, credibility, and
customer loyalty.

What's Next?

As you complete this audit, you'll gain
insight into what's working well and
where there's room for improvement.
Use these insights to refine your brand
strategy and drive your business
forward. And remember, this toolkit is
just the beginning. Continue to invest in
your brand and watch your business
grow!

Thank you for trusting us to be part of
your branding journey. We're excited to
see how you'll brand your business to
new heights.

"TO BE SUCCESSFUL, YOU HAVE TO HAVE YOUR HEART IN
YOUR BUSINESS, AND YOUR BUSINESS IN YOUR HEART." —
THOMAS WATSON, SR.
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BRAND IDENTITY ASSESSMENT

Evaluate how well your brand identity reflects your business's core values and

resonates with your audience.

List your top five brand values.

Describe how each value is reflected in your products, services, and

customer interactions.

Visual Identity Checklist:

YES
Is your logo modern, memorable, and reflective of your brand's values?

YES
Are your brand colors and typography consistent across all platforms?

YES

Is your brand'’s visual identity distinct and recognizable?

Action Step: Identify one area of your brand identity that could be

improved and outline a plan to address it.
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BRAND MESSAGING REVIEW

Objective: Ensure that your brand messaging is clear, consistent, and compelling
across all touchpoints.

Messaging Consistency Worksheet:

List your main brand messages (e.g., your unique selling
proposition, brand promise).

Review your website, social media, email newsletters, and
any other marketing materials to check for consistency.

Note any discrepancies or areas where your messaging
could be clearer or more aligned with your brand identity.
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BRAND MESSAGING REVIEW

Objective: Ensure that your brand messaging is clear, consistent, and compelling
across all touchpoints.

Target Audience Alignment

Revisit your target audience profile. Are your current
messages still relevant and resonant with them?

Evaluate the tone of voice across your communications.
Does it match the expectations and preferences of your
target audience?

YOUR Action Step:

Refine one key message to better align with your brand’s
identity and audience.
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CUSTOMER EXPERIENCE AUDIT

Objective: Understand how your brand stacks up against competitors and identify
opportunities to differentiate.

Customer Journey Mapping

Outline the typical customer journey from awareness to purchase and beyond.

Identify key touchpoints (e.g., website visit, social media interaction, email
communication, in-store experience).

Evaluate each touchpoint: Is the experience positive, consistent, and reflective of
your brand’s values?
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CUSTOMER EXPERIENCE AUDIT

Objective: Understand how your brand stacks up against competitors and identify
opportunities to differentiate.

Customer Feedback Collection

Review recent customer feedback (e.g., reviews,
testimonials, surveys).

D Identify common themes—both positive and negative.

Assess how well your brand delivers on its promises
from the customer’s perspective.

Action Step: Choose one aspect of the customer experience that needs
improvement and develop a strategy to enhance it.
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COMPETITOR COMPARISON

Objective: Understand how your brand stacks up against competitors and identify
opportunities to differentiate.

List your top three competitors.

Compare their branding elements: visual identity, messaging,

customer experience, and online presence.

Identify what they do well and where they fall short.
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COMPETITOR COMPARISON

Objective: Understand how your brand stacks up against competitors and identify
opportunities to differentiate.

Based on your competitor analysis, identify a unique aspect of your

brand that sets you apart.

Consider how you can emphasize this differentiator in your branding

and marketing efforts.

Action Step: Develop or refine your unique selling proposition (USP) to

highlight what makes your brand stand out.
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ONLINE PRESENCE AND SEO CHECKUP

Objective: Evaluate your online visibility and search engine optimization (SEO) to ensure
your brand is discoverable.

WEBSITE AUDIT CHECKLIST:

YES NO
Is your website mobile-friendly, fast, and easy to navigate?

YES NO
Do you have clear calls-to-action (CTAs) on your site?

YES NO

Is your website content optimized for search engines (keywords,
meta descriptions, alt text)?

SOCIAL MEDIA PRESENCE:

Review your social media profiles for consistency with your
brand identity.

Check the engagement levels on your posts (likes,
comments, shares) and identify any trends.

Are your social media platforms effectively driving
traffic to your website or other sales channels?

ACTION STEP: OPTIMIZE ONE ASPECT OF YOUR ONLINE PRESENCE, SUCH AS

IMPROVING YOUR WEBSITE'S LOAD TIME OR UPDATING YOUR SOCIAL MEDIA
BIOS.
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CONCLUSION

Reflect on the insights gained from each section of the audit.

Highlight the most critical areas that need attention and prioritize them in
your branding strategy.

Set specific, measurable goals for enhancing your brand
based on this audit.

Consider attending our "Branding Your Business" seminar for
deeper insights and strategies to take your brand to the next
level.

Bonus: Access to a 15-minute free consultation to discuss your brand
audit results and get personalized advice

Book Your Brand Audit

Consultation

PAGE 10/ MY BUSINESS



NOTES




NOTES




CONTACT US

LESLIE GOMEZ

hello@iamlesliegomez.com
860 996 4383
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